A study of the word-association test which you took two weeks ago indicates that the association of opposites is a common type of association but that the most common type for a given word varies with the word.
In response to "husband* 80 out of 68 persons wrote the opposite "wife*j whereas, to the word "sorrow* only five persons gave an opposite. 3ome words were more frequently associated with similar ideas and some more frequently associated with contrasting ideas. In order to get more data 0n the frequencies of the various types of responses, it has been decided to give you another word list. This list also contains one-hundred common words.
X shall read than to you one nt a time.
Immediately Table III Hence, the differences noted cannot be considered significant. 
M & u Z t a and Xnt^iy.^tatlpjia
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